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Example of a Landing Page Template

Honeymoon Cover About us

Peace of mind on your wedding day

Your wedding day is one of the most important of your life. You'll spent months planning it
and you want everything to be perfect. Today, the average wedding and reception costs
over £18,500 — a major financial commitment you need to protect.

Weddingplan's wedding insurance has given thousands of couples peace of mind, providing

cover for all budgets, from simple UK ceremonies to lavish events abroad.
mpare our

Policies to suit cvery budget

Our wedding insurance covers every eventuality, from cancellation of the ceremony itself, to
failure by caterers, car hire firms and photographers. Our policies also include personal
liability and accident cover, together with legal expenses.

23, Call us today fora

%3,;9;-9 free quotation...
&)
[T 0844 412 3115

Real Customers, Real Stories.

Two weeks before our wedding
day, an accident badly scorched
my wedding dress. Weddingplan

N were so helplul, and the dress
was repaired in time for our big
day..

John and Marie Walden, Essex

My wedding insurance claim was
handied efficiently and with no
{| hassle, | recommand if you get
married to lake this out for peace
of mind...
Mrs Artimiou, London
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We offer four levels of cover to suit all budgets, with premiums starting at just £27.50, and all
our policies come with a unique s

Compare our cover % The limousina company let us
down badly on our wedding day,
Experience you can trust Security you can bank on but Weddingplan's helpful and

Weddingplan insurance is arranged by TPS sympathetic staff ensured our
(Insurance Admin Services) Limited, who are
authorised and regulated by the Financial

Services Authority (Firm Reference No 311788)

available 10 protect your personal information. Your
Petee iy’ 81215 are protected by Digital Certification and
8SL (Secure Socket Layer) from VeriSign.

claim was processed in a matter
of days...
Jenny and Tom Sutton, Norfolk

g;_s_ We employ the highest level of online encryption

Help with your Wedding Plans

Raise a glass on L Insure your Honeymoon with us Visit our partners and affillates
wires us... learn more : C— r for help with every aspectof ~ @—
e T your wedding... e
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our first order

Brand/Logo: The design recommends stronger branding for Weddingplan and
incorporates a logo - the template is just an illustration of this concept.

Menu Bar: The design features a two-level menu, including an About us page.

Sales Copy (1): The primary message “Peace of mind on your wedding day” presents
the rationale for wedding insurance and links to the Compare our Prices page.

Sales Copy (2): The secondary message “Policies to suit every budget” provides an
overview of the policies available, highlighting the entry price and Premium Refund
Guarantee. It links to the Compare our Cover page.

Accreditations: Addresses issues of trust and security by highlighting TPS’s FSA
accreditation and the site’s security policy.

Special Offers: Presents the current special offer from Virgin Wines, and TPS’s
Honeymoon cover (perhaps with a discount for Weddingplan customers?). Given this is
simply a link to another TPS site, it would be possible to remove this option from the
Menu Bar.

Sales Line: A call-to-action for Weddingplan’s Sales line.

Testimonials: The site presents customer testimonials under the heading Real
Customers, Real Stories.... Each testimonial is accompanied by a photo of the couple.
Weddingplan must have hundreds of interesting real-life stories of claimants it has
helped - this section would present a relevant sample. Again, the emphasis here is on
promoting trust in the service.
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Help with your Wedding Plans: A panel presenting the services listed under
Resources on the current site. This approach is designed to demonstrate depth,
market expertise and encourage visitors to see the service as a “portal” for planning
their wedding.



